
6 steps to distinctive 
architectural photos



1 think it through
Your project is nearly done, and you’re proud of what you’ve accomplished. Now 
it’s time to have your project professionally photographed, while you still have 
easy access and everything’s fresh. 

A set of photographs of your project are not just decoration for your walls and 
your website. They’re an investment in your business. They’re what you need to 
get your work published, enter design awards programs, and communicate about 
the style and quality of your work to your current and future clients. 

When you’re considering having your project photographed, first think through 
what you need and when you need it.  

• What will you be using your images for? Photographing for design awards and 
publication requires different images and more time on site than real estate.   

• Do you have time to wait for the right weather and for foliage to grow in, or do 
you need a set of quick images yesterday for a launch tomorrow? Are there 
specific views, formats, or deadlines to be aware of? 

• Are you planning to enter specific awards programs, or pitch to particular 
publications? Design magazines don’t usually publish projects for sale, whereas 
shelter and real estate magazines often do.  

• How will the photos fit into your overall marketing efforts?



2 talk it over
Once you have some ideas of what you’re looking for, it’s time to talk it over with 
your photographer. Just like you, we’re passionate about design, and we love to 
share in your enthusiasm and back it up with our expertise so your project gets 
the best photos, and everything on the shoot runs as smoothly as possible. 

• Share a set of plans and a few quick smartphone images with us if you have 
them. Or plan to take a walk through it together so we can get a sense of the 
project and can schedule accordingly. 

• Make a list of features you want to highlight and stories that need to be told. 

• Can you share the costs of photography with an affiliate or colleague? If you 
used a material in a particularly interesting way, would the supplier or installer 
be interested? We can easily make arrangements so that each party pays for 
and receives just the images they need, with reduced cost to everyone and 
reduced disruption to your client. 

• We’ll work with you to figure out the best times to photograph, and estimate 
how much photography will cost. 

• Does your project need staging? Will you need someone to write about it for an 
awards submission or magazine pitch? We work with some of the best design 
marketing professionals and are happy to recommend opportunities to 
collaborate as part of a more comprehensive package.



3 get it ready
Hooray! It’s almost photo day…and because we want to spend as much time as 
possible producing great photos for you, a little preparation will make things go 
more smoothly. 

• Make a date! If something is weather dependent, it’s often a good idea to leave 
a little leeway as we might need to reschedule or come back later if weather 
conditions make it more difficult to get good results. 

• Ensure that any important last-minute details are taken care of. This is a good 
time to make sure that your lighting works (and can be controlled), the site is 
cleaned up as best as possible, your windows are clean, and you have access to 
any elevators, loading bays, or special areas as necessary. 

• If there is anything that needs to be finished but won’t be done by photo day, 
let us know so that we can either avoid showing it, or work around it either on 
site or in postproduction. 

• Will models, employees, or other people be involved in the shoot? Be sure to 
have their consent—we can take care of model releases if necessary. 

• We’re happy to work with you onsite if you’d like to be onsite for all or part of 
the shoot. If you won’t be meeting us onsite, make sure we have onsite contact 
info. If the building is in use, make sure to inform any onsite security 
personnel and anyone else who might be affected.



4 make it happen
We’ve finished photographing, and we’ve sent you a link with images to choose. 
How do you choose the images you’re going to use? There are a few things to 
keep in mind. 

• What stories do you want to tell about your project, and where? How will you 
best use the photos to tell that story and build your brand? 

• Are you making particular points as part of an award submission? Choose 
photos that will accompany the written part of your submission and highlight 
the parts of your project you want the judges to concentrate on. 

• What images will you need to make the best impression across all your media? 
Detail images can get you social media likes, but a mix of wide-angle and detail 
images usually gives the best overall impression. Magazines often choose 
vertically oriented images for covers. On the other hand, a Facebook cover 
image is long, narrow, and horizontally oriented. 

• Will you want to crop your images to accentuate particular details? Since we 
often shoot projects in medium format digital, there’s often huge potential for 
good detail crops from a single image. 

• Want an extra pair of eyes? We’re happy to participate and share ideas.



5 take it further
Now that you have your images in hand, it’s time to get them out into the world: 
they won’t do you any good just sitting on your hard drive! 

• When possible, share low-resolution versions of your images online through 
your Houzz, Instagram, and professional association profiles. Don’t forget about 
web-only media outlets like Dezeen, Architizer, and HomePeek. We can provide 
you with social-media-friendly images that fit the needs of each site. 

• Update your website to show off your newly photographed project, and link to it 
on your social media profiles. This will let people see what you’ve been working 
on, getting more traffic to your site…and giving you possible future clients. 

• Show the images to your clients. We can print and frame fine-art prints of your 
project for your client. Makes a great gift! 

• Design publications are always looking for projects to profile, and having photos 
and most of a story makes it more likely that you’ll get published. 

• If you’re planning to pitch your story to design and shelter magazines, hold off 
on publishing your images to your own website or social media, as many 
magazines will want to be the first ones to profile your project. 

• Get help! We work with writers and publicists who can put you in touch with 
the right people and can advise you on how to get your work in the right hands.



6 get it started
Now that you know the process, and are aware of some simple things you can do 
to get great architectural photos more quickly and easily, it’s time to get started! 
Drop us an email or give us a call: we’re excited to work with you, and if you’re 
confused and need help, we’re happy to explain things whether it’s your first 
shoot or your fiftieth. 

Here’s to a successful shoot…and to having the photos you need to share your 
current project and help attract your next project!

 

www.mkphotomedia.com 

info@mkphotomedia.com 

604-838-5875 

206-486-5785

Thanks to our clients! Cover: Urban Arts 
Architecture. 1. David Nairne and 
Associates, TQ Construction, Urban 
Arts. 2.Vision Built Construction, Jenny 
Martin Design. 3. VictorEric Design 
Group, Urban Arts, Solterra 
Development. 4.Project Mint.
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